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• Validated by Executive Board of Industrial 
Designers Society of America (IDSA)

• 5000 purchased for distribution to IDSA 
members

• Content used to define nature of 
profession on IDSA website

• Received corroborating statements for 
REF2014
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• Over 15000 downloads

• Permanent presence on IDSA website

• Promoted by German Design Council, 
Design Institute of Australia, Design 
Denmark, Brazilian Association of 
Designers and Finnish Association of 
Designers, Swiss Design Association and 
others 

• Used by design educators across world

• First non-USA member to receive IDSA 
Educator of the Year Award (2016)  



• Over 107000 YouTube views

• Generated international commercial 
interest

• Captured project and demonstrated 
potential for public exhibition

• Available at: 
https://www.youtube.com/watch?v=qTF
UTI39uhE&feature=youtu.be
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• Review by National Centre for Craft and 
Design 

• Three month exhibition (November 2016 
to January 2017) with dedicated 
exhibition space

• 10159 recorded visitors
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• Finalist in major international design 
awards

• Awarded through peer review process 
consisting of international panel of 
designers/educators
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• Captured project activities and outcomes

• PDF download of design tool (cards)

• Central to impact strategy/dissemination

• Website available at: 
http://www.thinkingmaterials.net.webhos
t2.lboro.ac.uk/

• Video available at: 
https://www.youtube.com/watch?v=Zwsf
SMvA4Vw
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Ambition, impact and originality in outputs

Conclusions

• Be ambitious (and designerly) in the way you think about outputs
• Identify ways to record impact (e.g. visitors, downloads, views, 3rd party 

promotion
• Where appropriate, it’s good to brand
• Gauge how your institution feels about ‘non-typical’ outputs (citation/funding)
• No/low funding can generate high impact 
• If you want your findings to reach designers, forget about academic journals
• But don’t forget about academic journal publication completely…….


